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portfolio brief

ov e r v i e w

Create a 3–5 page brief describing your plans and intended process 
for your portfolio. 

Discuss these topics (listed in no particular order)

1. Who/what inspires your work? 

2. How would you describe yourself as a designer: print/screen/both? 
Do you have a distinctive style? What is unique about your body of 
work?

3. What kind of work do you hope to do in the long run of your career? 
(Think dream job)

4. What kind of job are you aiming for right now? If you already have 
a job, do you like it and intend on staying a while? If not, what’s your 
next step? 

5. List a minimum of 7 firms, individuals, and/or businesses you would 
like to work with. Why these ones?

6. What creative, technical, craft, and writing skills do you plan on high-
lighting in the portfolio?

7. Describe the type of format your portfolio will take (book, screw post 
binder, boards, etc). Note specific materials. Include visual research 
to illustrate your format (feel free to use examples from Flaunt!).

8. What kind of website do you intend on creating? Do you have your 
own domain name yet? Have you considered how it will connect to 
your print portfolio?

9. Explain why your print and web portfolios are appropriate for the 
work you intend to seek out.

10. Will you need to commission any sort of pieces (a box, die with 
name/logo, perfect binding, case etc.)? How will this effect your 
schedule? What’s the cost? Who are you considering for this?

f i n a l  d o c u m e n t

Design a presentation document to turn in to me. Include images of 
print portfolio, web presence and identity system inspiration.

k e e p  i n  m i n d

•	 You must answer the 10 questions minimum, but are welcome to talk 
about other influential factors for your portfolio and career plans.

•	 Your printed brief should be designed in a clear and aesthetically 
pleasing way. It need not be extremely fancy or complex, but you 
should treat this as if it were a proposal to present to a client. 

•	 Images help clarify what you’re talking about. Show me that you’re 
really looking at materials, formats and styles. 


